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ABSTRACT 
Social psychology is concerned with the way these feelings, thoughts, beliefs, intentions and goals are constructed and how such 
psychological factors, in turn, influence our interactions with others. Correlational methods  is used for empirical socio-
psychological tribal entrepreneurship analysis of examine the statistical association between two naturally occurring variables. 
Entrepreneurship is a human activity which plays a major role in economic development its history is as old as human history it 
indicates to the spirit of enterprise.  
The principal motivation behind this research work is to explore and utilize the productive potential of sampled SCs& STs of 
Mayurbhanj and Rayagada district of Orissa. So, Mahali ST community and the Patra Tanti SC community  of Mayurbhanj district   
and DungariaKondha ST and Gantra SC community of Rayagada district  are studied with specific objectives and analysed 
accordingly. The data are analysed in both qualitative and quantitative research using statistical methodologies. 
The study revealed that changes in age, education, socio-economic status do not change entrepreneurship in the same direction in 
case of Dongria ST Community and in case of Patra-Tanti SC Community; the changes in age, education, socio-economic status 
have changed the entrepreneurship in the opposite direction in Mayurbhanj district.  Also all so revealed that the changes in age, 
education, socio-economic status do not change entrepreneurship in the same direction in case of Dongria ST Community and in 
case of Ghantra SC Community, the changes in age, education, and socio-economic status have changed 
entrepreneurshiporientation in the same direction. Finally, the empirical evidence suggests that people with education are not 
necessarily prone to take risks and venture into the unknown. Only a small percentage of them are likely to start their own 
businesses. 
Keywords: Socio-Psychology, TribalEntrepreneurship, Common Property Resources (CPR), Socio-economic status(SES), 
Scheduled Caste (SC), Scheduled Tribe (ST). 
 

1. Introduction 
Social psychologists typically explain human behavior as a result of the interaction of mental states and immediate 
social situations. Within the context of psychology, social psychology is the scientific study of how 
people's thoughts, feelings, and behaviors are influenced by the actual, imagined, or implied presence of others. By this 
definition, scientific refers to the empirical method of investigation. The terms thoughts, feelings, and behaviors include 
all psychological variables that are measurable in a human being. In general social psychologists have a preference 
for laboratory-based, empirical findings. Social psychology theories tend to be specific and focused, rather than global and 
general[1-3]. 
Social psychologists therefore deal with the factors that lead us to behave in a given way in the presence of others, and 
look at the conditions under which certain behavior/actions and feelings occur. During the years immediately 
following World War II, there was frequent collaboration between psychologists and sociologists. However, the two 
disciplines have become increasingly specialized and isolated from each other in recent years, with sociologists focusing 
on "macro variables" (e.g., social structure) to a much greater extent. Nevertheless, sociological approaches to social 
psychology remain an important counterpart to psychological research in this area [4-6]. 
In social psychology, attitudes are defined as learned, global evaluations of a person, object, place, or issue that influence 
thought and action. Social psychologists have studied attitude formation, the structure of attitudes, attitude change, the 
function of attitudes, and the relationship between attitudes and behavior. Obviously, attitudes are formed through the 
basic process of learning. Numerous studies have shown that people can form strong positive and negative attitudes 
toward neutral objects that are in some way linked to emotionally charged stimuli. Social cognition is a growing area of 
social psychology that studies how people perceive, think about, and remember information about others. Heuristics are 
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cognitive short cuts. Instead of weighing all the evidence when making a decision, people rely on heuristics to save time 
and energy. Self-concept is a term referring to the whole sum of beliefs that people have about themselves [7-9]. 
Social influence is an overarching term given to describe the persuasive effects people have on each other. It is seen as a 
fundamental value in social psychology and overlaps considerably with research on attitudes and persuasion. The three 
main areas of social influence include: conformity, compliance, and obedience. Social influence is also closely related to 
the study of group dynamics, as most principles of influence are strongest when they take place in social groups. 
Conformity is defined as the tendency to act or think like other members of a group. Compliance refers to any change in 
behavior that is due to a request or suggestion from another person. The third major form of social influence is obedience; 
this is a change in behavior that is the result of a direct order or command from another person. Groups are important not 
only because they offer social support, resources, and a feeling of belonging, but because they supplement an individual's 
self-concept. A major area in the study of people's relations to each other is interpersonal attraction. This refers to all 
forces that lead people to like each other, establish relationships [10-11]. 
A wide range of research methods are used in tribal psychology. These methods vary by the sources of information that 
are drawn on, how that information is sampled, and the types of instruments that are used in data collection. Methods 
also vary by whether they collect qualitative data quantitative data or both.Qualitative psychological research is where the 
research findings are not arrived at by statistical or other quantitative procedures. Quantitative psychological research is 
where the research findings result from mathematical modeling and statistical estimation or statistical inference. 
Correlation refers to any of a broad class of statistical relationships involving dependence. Correlation can refer to any 
departure of two or more random variables from independence, but technically it refers to any of several more specialized 
types of relationship between mean values. There are several correlation coefficients, often denoted ρ or r, measuring the 
degree of correlation. The commonest of these is the Pearson correlation coefficient, which is sensitive only to a linear 
relationship between two variables [12]. 
 

2. Conceptualization of Entrepreneurship Development 
The concept of entrepreneurship as an organized knowledge came into being about hundred years ago. Though the 
economists from Adam Smith to Marshall were talking about it but without assigning the name of entrepreneurship. They 
used the terms as employer, the master, the merchant and the undertaker for carrying out different entrepreneurial 
activities now comprising of entrepreneurship.  
Considerable attention has focused on the definition of the term “entrepreneur”. Schumpeter (1959) considered the 
entrepreneur as an innovator. He writes that Entrepreneurship is the “carrying out of new combination we call 
enterprise”; the individuals whose function is to carry them out we call entrepreneurs. The new combination focuses on 
five aspects (Schumpeter 1934): The introduction of new goals, new methods of production, opening up of new markets, 
new sources of supply of raw material and new industrial organizations. People, who get ideas for creating a new 
business, bring that business into existence and then carry on the work of the enterprise, are entrepreneurs (Jena 
1989).Precisely, an entrepreneur is one who undertakes to organize, manage, and assume the risks of a business. Even a 
small business unit is an entrepreneur and his activities are the entrepreneurhip[13-15].  
An entrepreneur is a person while entrepreneurship is the process of its actual working. Entrepreneurship is also 
consistently equated with the establishment and management of small business enterprises. Modern literature on 
economic development classifies the entrepreneurship in four broad categories.The innovating,The imitating, The Fabian 
andThe drone entrepreneurship (Williamson and Bultrick 1969).Innovating and imitating entrepreneurship is generally 
available in developed countries and very rare and limited in developing countries. Developing countries have in them the 
Fabian and Drone types of entrepreneurship. 
The reason of the backwardness of the developing countries lies in the fact that they are deficient in innovating and 
imitating entrepreneurs whereas they are found in abundance in developed countries. The role played by entrepreneurship 
in the development of western countries has made the people of developing countries very much conscious of its 
importance in the programme of rapid economic development. People have begun to realize that for achieving the goal of 
development it is necessary to increase both the quantitative and qualitative entrepreneurship in the country. The 
qualitative entrepreneurship implies the stress on innovating and the quantitative implies the stress on imitating 
entrepreneurship. Both of them contribute stimulus for development. It is also known that even though a country has 
resources - labour, technology, capital and raw material etc, but these remain under-explored in the absence of the active 
and enthusiastic entrepreneurs, who have the ability to organize the various factors of productions [16-19]. 
Innovating entrepreneurs are rarely found in developing countries. In the past these countries have depended, largely on 
developed countries for their manufacturing requirements. But now they are planning to develop as early as possible for 
which they require modern kinds of innovating and imitating entrepreneurs. Fabian entrepreneurs do not want to take 
huge risk, they do not believe in making big changes, unless, of course, it becomes inevitable for their existence. Drone 
entrepreneurs go on using their own traditional techniques, even at a loss. 
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The important fact is that the nature of modern technology adapted it due to ‘paucity of funds’ and imperfect market 
conditions (Tandon 1973).Another qualification to adopt the available technology in developing countries is that it 
requires huge initial investment. This capital intensive technology cannot be undertaken due to lower propensity to save 
and mass unemployment possibilities (Irwin 1966) [20-23]. 
 

3. Motivation of the Study 
 Among all other section of population in the society, the scheduled caste (SC) and scheduled tribe (ST) people are the 
weakest. Almost all the backward classes live below poverty line. The present miserable condition of the backward classes 
is the result of years of exploitation by other groups in the society. They were self-sufficient in their economic life. They 
used certain traditional skills of them inherited from their ancestors to manage livelihood. Integrated agriculture 
productions contributes a high extend towards the economic improvement of them. There is no fine tuning to their skills, 
which failed to commercialize their business units. Common Property Resources (CPR) like land, forest, pastures, 
ponds/tanks, rivers etc. can be utilized by them optimally to improve their economic condition without any disturbance to 
the ecosystems. Forests provide them a plentiful of resources for earning their livelihood. As a result of imposition of 
rules and regulations on forest, right from the British period, the economy of the tribal was adversely affected.  

Hence the principal motivation behind this research work is to explore the wide range of disparity in the standard of 
living of the SC & ST people in comparison to other section of people. This disparity is perceived in terms of productivity 
of agriculture, per capita income, unemployment, absence of market and marketing facilities and lack of alternative 
subsidiary occupation in village and other industries 
Basic Objectives of the Study 
Gravity of the problem and its pervasive significance in the economy of SC & ST people of the state, Mayurbhanj district 
of North Odisha and the Rayagada district of South Odisha for the study in particular have induced to plan the present 
study. 

This research is persuaded for the accomplishment of the following major objectives like: 

1. To identify the various potentialfactors this led the tribal entrepreneurship development. 
2. To analyze the Correlation coefficient of Socio-Psychological variables with tribal entrepreneurship, for 
the development of the community and various problems faced by them. 

Scope of the Study 
The proposed study as purely analytical and empirical in character is based on both primary and secondary data. Besides 
descriptive survey method can also be adopted for the study. As the targeted area is confined to Mayurbhanj district of 
North Odisha and the Rayagada district of South Odisha which are covered under the study to explain the standard of 
cultural pattern of SC and ST residing in those areas. As all the community under SC and ST are not convenient to go for 
the detailed survey, so for better convenient point of view, Mahali ST community and the Patra-Tanti SC community of 
Mayurbhanj district and Dongria-Kondh ST and Gantra SC community of Rayagada district are selected. Hence the 
purposive sampling method can be justified to fulfill the aims and objectives of the research study. 

Nature and Source of Data 
The study is conducted mainly with the help of primary and secondary data collected from various sources. The primary 
data are to be collected from the field sources by direct observation and interview of the SC & ST people according to the 
well set schedule. The secondary data are collected from several published sources such as books, journals, bulletins, 
reports and publications of government and research institutions. 

Therefore it is decided to select the Mayurbhanj district of North Odisha and the Rayagada district of South Odisha for 
the study keeping certain criteria like no. of population, percentage of population, the communities available with 
different potential skills suitable for entrepreneurial work, their per capita income, cultural heritage, and linkages with 
other communities and outside the territory etc. 

Out of all communities inhabitant at Mayurbhanj district, it is preferred to select the Mahali ST community and the Patra-
Tanti SC community of the district for study, as they have enormous potential skills of bamboo craft manufacture, in 
other hand weaving of handloom products respectively by these people. Similarly at Rayagada district preference is given 
to pick up Dongria-Kondh, as one of the Particularly Vulnerable Tribal Groups (PVTGs) and Gantra SC community due 
to their excellence skill on horticulture and agriculture production at hill barren land, called Dongar and the so known 
Dhokra/Dokra products of metallurgy ornamental items by the respective groups of people. Total samples of more than 
310 respondents are selected from both the districts for the present study using simple random sampling questionnaires 
technique. 

Research Methodology  
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All collected data are classified and tabulated according to their specific characteristics relevant for the study. The data 
analyses are undertaken mostly with the help of several managerial and statistical devices such as ratios, percentages, 
hypothesis tests and correlation  analysis. Comparative and experimental methods of analysis are also adopted by taking 
interviews of various persons associated with the study. Data are tested and analyzed through the computer based 
statistical techniques like, Mean, Standard Deviation and Coefficient of Variation (C.V.) , Correlation Coefficient  
between indicators in the study area  is applied to examine the result.  

Mean 

It identifies the central location of the data, sometimes referred to in English as the average. The mean is calculated using 
the following formula. M=Σ(X) / N  
 

Where Σ = Sum of  
X = Individual data points  
N = Sample size (number of data points). 

Standard Deviation 
In statistics and probability theory, standard deviation (represented by the Greek letter sigma, σ) shows how much 
variation or dispersion exists from the average (mean), or expected value. A low standard deviation indicates that the data 
points tend to be very close to the mean; high standard deviation indicates that the data points are spread out over a large 
range of values. 

The standard deviation of the mean is related to the standard deviation of the distribution by: 

 
Where N is the number of observations in the sample used to estimate the mean 

Coefficient of Variation (CV) 
In probability theory and statistics, the coefficient of variation (CV) is a normalized measure of dispersion of a probability 
distribution or frequency distribution. It is also known as unitized risk or the variation coefficient. 

The coefficient of variation (CV) is defined as the ratio of the standard deviation  to the mean : 

 

The student's t-test of the null hypothesis: 

 Out of the physical quality of life index using indicators like Family Size (X 1),  Education (X2),  
Income (X3),  Health (X4) and Socio-Economic Status (X5),  which were assumed to have direct bearing 
upon these communities standard of living. The t -statistic for  the above indicators is analyzed.  A t-test is 
any statistical hypothesis test in which the test statistic follows a Student's t distribution if the null hypothesis is 
supported. It can be used to determine if two sets of data are significantly different from each other, and is most 
commonly applied when the test statistic would follow a normal distribution if the value of a scaling term in the test 
statistic were known. 

We compute the t-statistic for each Ciwhich follows t-distribution with (n-1) degrees of freedom. 

 
 
 
 
 
The null hypothesis is Ci = 0. 

if
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t < t (tabulated), we accept the null hypothesis i.e. we accept that 
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if
*
t > t (tabulated), we reject the null hypothesis and we accept the alternative one. i.e. 



Ci is statistically significant. Thus, 

greater the value of 
*
t  the stronger the evidence that Ci is statistically significant. 

 

 Karl Pearson’s Coefficient of Correlation  

Correlation in statistics refers to the relationship between any two, or more variables. Two variables are said to be 
correlated if with a change in the value of one variable, there arises a change in the value of another variable. 

i) that there is linear relationship between the two variables; 

ii) that the two variables are casually related which means that one of the variables is independent and the 
other one is dependent; and 

iii) a large number of independent causes are operating in both variables so as to produce a normal 
distribution. 

There are different methods of studying correlation between any two or more series. But for measuring the correlation 
between any two variables i.e. simple correlation, Karl Pearson’s co-efficient method is used. 

Karl Pearson’s Coefficient of Correlation (r) =  

2222 )(.)(

.
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X = given, or reduced values of the first variable 
Y = given, or reduced value of the second variable, and 
N = number of pairs of observations of X and Y. 
 The value of ‘r’ lies between 1. 
Positive value of ‘r’ indicates positive correlation between two variables, changes in both the variables take place in same 
direction, whereas negative values of ‘r’ indicates a negative correlation i.e. changes in the two variables taking place in 
opposite direction. A zero value of ‘r’ indicates that there is no association between two variables.  

4. Empirical Analysis of Results 
Among the various factors which led the entrepreneurs to their present involvement in business are to make high profits, 
to make an independent living, to fulfill a desire of one’s life time, few entrepreneurs were deeply interested in the 
venture and in some cases people resorted to entrepreneurship to gain prestige and status in the society. 
Collective entrepreneurship with tribal people has helped in the creation of capital, by helping tribal women’s groups to 
form larger federations, and pool their savings for value adding and marketing local produce. The production systems of 
the tribal communities, taken up through shifting cultivation on uplands, and settled cultivation on valley bottom lands, 
has helped tribal communities preserve and produce a large range of millets, pulses, and cereals, of high market value. 
Their forests also produce a wide variety of Minor Forest produce, which is of much demand commercially. However, due 
to poor processing and storage technology, as also lack of capital, much of the benefits from these have been siphoned off 
by middle-men. 
 
Our efforts for entrepreneurship development with tribal people’s collectives have facilitated pooling of scarce resources 
for purchase, processing and sale of local produce to larger markets in urban areas. This has made significant impact in 
the local economy, by helping to increase the monetary value of local agricultural and forest products, generate 
employment, and ensure better returns to the tribal people’s groups. These efforts which have been primarily supported by 
tribal men and women’s savings and the efforts have been backed by government and NGO for mobilisation, access to 
value addition technology, helping to reach larger market networks, and capacity building. They have been able to reach 
tribal SC and ST in both the districts, and created a basis of self-reliance and economic development. 
 
Tribal entrepreneurship in itself will not lead to growth if the entrepreneurial drive cannot be translated into business 
activity. An environment that allows for and promotes the establishment and growth of private business is an essential 
precondition for economic growth and prosperity to be realized. Some of the conditions that influence tribal 
entrepreneurial activity include: availability of capital, the availability of technology, (skilled) labour, information, a 
supporting infrastructure (land, power, transportation, telecom), business support services (BDS), general safety and 
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stability, adequate rule of law to enforce contracts and to guarantee property rights, limited rules and regulations and 
simple licensing and bankruptcy procedures, good and efficient governance and quality of public services, absence of 
corruption, and a general enabling environment. 

Mahali ST of Mayurbhanj District 
Entrepreneurship Orientation 

TABLE –1 
[in percentage] 

Sl. 
No. 

    Variables Scale varies from 1 to 5; from lower order to higher 
1 2 3 4 5 

1 Hope of success 5.4 35.7 44.6 14.3 - 
2 Burning desire  12.5 32.1 46.4 8.9 - 
3 Self confidence 7.1 46.4 33.9 12.5 - 
4 Knowledgebility 7.1 39.3 30.4 23.2 - 
5 Persuability 23.2 48.2 28.6 - - 
6 Risk taking 30.4 41.1 28.6 - - 
7 Use of feedback 7.1 28.6 42.9 16.1 5.4 
8 Manageability 12.5 48.2 35.7 3.6 - 
9 Innovativeness and 

creativeness 
33.9 39.3 26.8 - - 

10 Achievement 16.1 50.0 26.8 7.1 - 
11 Persistence 14.3 35.7 37.5 12.5 - 
12 Influential strategies 57.1 26.8 16.1 - - 

 

Correlation Coefficient (`r’ value) of Socio-Psychological Variables 
with Tribal Entrepreneurship in case of Mahali ST 

TABLE – 2 
Sl. Parameters Age Education SES 
1 Hope of success -.122 .156 .083 
2 Burning desire -.013 .281* .101 
3 Self confidence -.089 .228 .015 
4 Knowledgebility .074 .497** .097 
5 Persuability -.087 .204 .050 
6 Risk taking .054 .202 .221 
7 Use of feedback .046 .366** .157 
8 Manageability .075 .222 .279* 
9 Innovativeness and 

creativeness 
.028 .261 .101 

10 Achievement .019 .339* .174 
11 Persistence .081 .339* .222 
12 Influential strategies .065 .210 .241 

**  Correlation is significant at the 0.01 level  
*  Correlation is significant at the 0.05 level  

It is observed from the above table that the variables i.e. age; education & SES are positively correlated with 
entrepreneurial orientation except some of the variable negatively correlated in case of age. It is found that changes in 
age, education, socio-economic status(SES) change entrepreneurship in the same direction in case of Dongria ST 
Community. As age increases persons were found to have low of these qualities particularly variables like hope of success, 
burning desire, self-confidence, persuability. In case of age it was found both positive and negatively correlated and the 
correlation is insignificant both at 0.01 & 0.05 levels. Likewise in case of education all the entrepreneurial variables were 
positively correlated with educational status. Here most of the Correlation Coefficient `r’ value shows week and 
insignificant negative correlation. it was also observed that variables like knowledgebility and use of feedback were 
significant both at 0.01 and 0.05 levels and variables burning desire, achievement, persistence found significant only at 
0.05 level. Similarly, all of the variables were found positively correlated with SES of the respondents however 
insignificant correlation was noticed.  
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Patra-Tanti SC of Mayurbhanj District. 
Entrepreneurship Orientation 

TABLE – 3 
 [in percentage] 

Sl. 
No. 

Variables Scale varies from 1 to 5; from lower order to 
higher 
1 2 3 4 5 

1 Hope of success 37.5 46.4 7.0 - 3.6 
2 Burning desire 53.6 3.6 3.6 1.8 1.8 
3 Self confidence 26.8 41.1 28.6 3.6 - 
4 Knowledgebility 7.1 48.2 42.9 1.8 - 
5 Persuability  44.6 39.3 14.3 1.8 - 
6 Risk taking 42.9 44.6 12.5 - - 
7 Use of feedback 8.9 25.0 48.2 17.9 - 
8 Manageability 19.6 57.1 19.6 3.6 - 
9 Innovativeness and creativeness 51.8 35.7 12.5 - - 
10 Achievement 48.2 41.1 10.7 - - 
11 Persistence 19.6 53.6 25.0 1.8 - 
12 Influential strategies 62.5 32.1 5.4 - - 

 
Correlation Coefficient (`r’ value) of Socio-Psychological Variables with Tribal Entrepreneurship in case of Patra-Tanti 

SC. 
TABLE –4 

Sl. Parameters Age Education SES 
1 Hope of success -.542** -.611** -.455** 
2 Burning desire -.483** -.549** -.376** 
3 Self confidence -.283* -.662** -.135 
4 Knowledgebility .142 -.157 .195 
5 Persuability -.268* -.549** -.172 
6 Risk taking -.298* -.413** -.268* 
7 Use of feedback -.024 -.221 .090 
8 Manageability .077 -.299* .196 
9 Innovativeness and 

creativeness 
-.220 -.363** -.063 

10 Achievement -.108 -.312* .007 
11 Persistence -.097 -.272* .080 
12 Influential strategies -.304* -.302* -.208 

**  Correlation is significant at the 0.01 level  
* Correlation is significant at the 0.05 level  

It is observed from the above table that the variables i.e. age; education & SES are negatively correlated with 
entrepreneurial orientation except knowledgebility, use of feedback, manageability, achievement and persistence in case 
of SES. It is found that changes in age, education, socio-economic status change entrepreneurship in the opposite 
direction in case of Patra-Tanti SC Community. As age and education increases persons were found to have decrease in 
entrepreneurial orientation. In case of age it was found negatively correlated and the correlation is significant both at 0.01 
& 0.05 levels is hope of success and burning desire and correlation significant only at 0.05 level are self-confidence, 
persuability, risk taking and influential strategies. Likewise in case of education all the entrepreneurial variables were 
negatively correlated and  the correlation is significant both at 0.01 & 0.05 levels is hope of success, burning desire, self-
confidence, persuability, risk taking and innovativeness and creativeness and correlation significant only at 0.05 level are 
manageability, achievement and persistence. In case of SES most of the `r’ value shows week and insignificant 
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correlation. It was also observed that variable like hope of success and burning desire are significant both at 0.01 and 0.05 
levels and in other case variables like risk taking found significant only at 0.05 level.  

Dongria-Kondh ST of Rayagada district 

Entrepreneurship Orientation 

TABLE –5 
[in percentage] 

Sl. 
No. 

    Variables Scale varies from 1 to 5; from lower order to higher 
1 2 3 4 5 

1 Hope of success 1.6 31.7 47.6 17.5 1.6 
2 Burning desire 7.9 31.7 46.0 11.1 3.2 
3 Self confidence - 28.6 54.0 15.9 1.6 
4 Knowledgebility 17.5 41.3 34.9 6.3 - 
5 Persuability 25.4 36.5 25.4 12.7 - 
6 Risk taking - 38.1 49.2 11.1 1.6 
7 Use of feedback 19.0 14.3 47.6 19.0 - 
8 Manageability 12.7 55.6 19.0 11.1 1.6 
9 Innovativeness and 

creativeness 
44.4 41.3 14.3 - - 

10 Achievement 12.7 46.0 31.7 7.9 1.6 
11 Persistence 19.0 9.5 47.6 22.2 1.6 
12 Influential strategies 46.0 25.4 23.8 4.8 - 

 
Correlation Coefficient (`r’ value) of Socio-Psychological Variables 

with Tribal Entrepreneurship in case of Dongria-Kondh ST 

TABLE – 6 
Sl. Parameters Age Education SES 
1 Hope of success -.476** .118 -.212 
2 Burning desire -.311* .054 -.009 
3 Self confidence -.237 .122 .050 
4 Knowledgebility .136 .167 .115 
5 Persuability -.312* .169 -.076 
6 Risk taking .033 .111 .336** 
7 Use of feedback -.254 .188 -.376** 
8 Manageability .040 -.123 .235 
9 Innovativeness and 

creativeness 
-.313* .022 -.094 

10 Achievement -.448** -.016 -.221 
11 Persistence -.402** .234 -.392** 
12 Influential strategies -.136 .100 -.135 

**  Correlation is significant at the 0.01 level  
* Correlation is significant at the 0.05 level  

It reveals from the above table the variables i.e. age, education & SES are negatively correlated with entrepreneurial 
orientation indicating that the younger a person is the more of entrepreneurial in the study area. It is found that changes 
in age, education, socio-economic status do not change entrepreneurship in the same direction in case of Dongria ST 
Community. Older persons were found to have low of these qualities. In case of age however it was negatively correlated, 
the correlation is significant both at 0.01 & 0.05 levels in case of hope of success, achievement, persistence and the 
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correlation is significant at 0.05 levels only in case of burning desire, persuability, Innovativeness & creativeness. 
Likewise in case of education all the entrepreneurial variables except manageability, persistence were positively correlated 
with education. Here most of the Correlation Coefficient `r’ value shows week and insignificant negative correlation. 
Similarly, most of the variables were negatively correlated with SES of the respondents however significant correlation 
was noticed in case of risk taking, use of feedback and Persistence both at 0.01 and 0.05 levels. Although rest of the 
entrepreneurial orientation variables were observed positively correlated but it was not significant either at 0.01 or 0.05 
level.  

Ghantra SC of Rayagada district 
Entrepreneurship Orientation 

TABLE –7 
[in percentage] 

Sl. 
No. 

    Variables Scale varies from 1 to 5; from lower order to higher 
1 2 3 4 5 

1 Hope of success 14.0 34.0 36.0 10.0 6.0 
2 Burning desire 12.0 44.0 36.0 6.0 2.0 
3 Self confidence 4.0 32.0 46.0 16.0 2.0 
4 Knowledgebility 4.0 20.0 44.0 28.0 4.0 
5 Persuability 40.0 24.0 26.0 10.0 - 
6 Risk taking 12.0 40.0 40.0 8.0 - 
7 Use of feedback 2.0 24.0 40.0 32.0 2.0 
8 Manageability 16.0 46.0 34.0 4.0 - 
9 Innovativeness and 

creativeness 
54.0 30.0 12.0 4.0 - 

10 Achievement 48.0 30.0 18.0 4.0 - 
11 Persistence 4.0 42.0 32.0 22.0 - 
12 Influential strategies 64.0 24.0 10.0 2.0 - 

 
Correlation Coefficient (`r’ value) of Socio-Psychological Variables 

with Tribal Entrepreneurship in case of Ghantra SC. 
TABLE – 8 

Sl. Parameters Age Education SES 
1 Hope of success .140 .403** .297* 
2 Burning desire .088 .357* .268* 
3 Self confidence .112 .297* .243 
4 Knowledgebility .367** .221 .451** 
5 Persuability .346* .198 .390** 
6 Risk taking .177 .135 .311* 
7 Use of feedback .297* .191 .392** 
8 Manageability .293* .175 .443** 
9 Innovativeness and 

creativeness 
.346* .349* .500** 

10 Achievement .268 .220 .319* 
11 Persistence .287* .210 .401** 
12 Influential strategies .330* .117 .362** 

**  Correlation is significant at the 0.01 level  
* Correlation is significant at the 0.05 level  
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It is observed from the above table that the variables i.e. age, education & SES are positively correlated with 
entrepreneurial orientation. It is found that changes in age, education, socio-economic status change entrepreneurship in 
the same direction in case of Ghantra SC Community. As age increases persons were found to have increase in variables 
like knowledgebility, persuability, use of feedback, manageability, innovativeness & creativeness, persistence and 
influential strategies. In case of age it was found positively correlated and the correlation is significant both at 0.01 & 
0.05 levels is knowledgebility and correlation significant only at 05 level are persuability, use of feedback, manageability, 
innovativeness & creativeness, persistence and influential strategies. Likewise in case of education all the entrepreneurial 
variables were positively correlated. Here most of the Correlation Coefficient `r’ value shows week and insignificant 
correlation except the variables hope of success, burning desire, self-confidence and innovativeness & creativeness. It was 
also observed that variable like hope of success was significant both at 0.01 and 0.05 levels and in other case variables 
like burning desire, self-confidence and innovativeness & creativeness found significant only at 0.05 level. Similarly, all 
of the variables were found positively correlated with SES of the respondents. It is also noticed that all the variables are 
significant except self-confidence.  

5. Summary and conclusion 
Based on the interpretation and analysis of the data the following conclusions have been drawn. A tribal entrepreneur, the 
central figure of economic activity and propeller of progress, plays a crucial role in determining the level of development 
in any economy. The difference in the nature and magnitude of investment between the developed and the under 
developed and between different stages in the progress of any single community is to be found in the size, energy, 
initiative and scope of operation of the entrepreneurial class. The success of tribal entrepreneurs helped the entrepreneurs 
in developing the necessary motivation and the drive to go in for the small scale business. Previous experiences, 
encouragement from relatives and friends have also been instrumental for entrepreneur’s impetus. Among the factors 
which contributed to delays or slow growth of tribal entrepreneurial ventures were lack of power supply, scarce raw 
material and shortage of skilled workman etc. The major problems which the tribal entrepreneurs faced were competition 
from other small scale units and some large units, shortage of working capital and raw material, labour problems and lack 
of proper managerial guidance and consultancy .Empirical evidence suggest that people with education are not 
necessarily prone to take risks and venture into the unknown. Only a small percentage of them are likely to start their 
own businesses. Therefore, the government and NGO sector developmental programmes that promote entrepsreneurship 
should take interest in business propositions.  
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